
GIPSA Takes Next Step In Livestock And Meat Marketing Study 
 
  
WASHINGTON, Sept.10, 2004 - Grain Inspection Packers and Stockyards Administration is 
taking the next step to completing the Livestock and Meat Marketing Study. This large and 
complex study will examine a broad range of marketing practices in the cattle, hog, lamb, and 
meat industries. 
 
  
As part of the plan, there will be two new collection activities to support the study. One relates to 
the transactions data on procurement and sales to be collected from meat packers, meat 
processors, food wholesalers, food retailers, food service operations and meat exporters. The 
other is a survey that will be conducted regarding the use of alternative marketing arrangements 
for cattle, hogs, lamb, and their meat products among producers, feeders, dealers, meat packers, 
meat processors, food wholesalers, food retailers, food service operations, and meat exporters. 
 
  
GIPSA published a notice in the Federal Register on Sept. 9 announcing a 60 day comment 
period on the collection activities. Interested parties may submit comments which must be 
received by November 8. Comments may be submitted by any of the following methods: 
 
  
E-Mail: Send comments via electronic mail to comments.gipsa@usda.gov. 
 
  
Mail: Send hardcopy written comments to Tess Butler, GIPSA, USDA, 1400 Independence 
Avenue, SW., Room 1647-S, Washington, DC 20250-3604. 
 
  
Fax: Send comments by facsimile transmission to: (202) 690-2755. 
 
  
Hand Delivery or Courier: Deliver comments to: Tess Butler, GIPSA, USDA, 1400 
Independence Avenue, SW., Room 1647-S, Washington, DC 20250-3604. 
 
  
All comments should make reference to the date and page number (September 9, 2004, 69 FR 
54629) of the Federal Register. 
 
 Further information on the Livestock and Meat Marketing Study can be found on the Internet on 
the GIPSA website (http://www.usda.gov/gipsa) by following the Marketing Study link under 
Hot Issues. 
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